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We all know that the sector 
faces some complex challenges 
driven principally by Britain’s 
fast approaching EU exit, but 
also, perhaps, some exciting 
opportunities, including emerging 
export markets.

We believe that government and 
industry must now work together to 
develop a new approach to support the 
success of UK food & drink that focuses 
on what we see as five key priorities:

1. Availability/stability of workforce   
    which is impacted by direct  
    immigration policies and indirect     
    factors such as sterling’s reduced  
    attractiveness as a wage currency.

2. International trade: competitive  
 access to existing and new export  
 markets and the ability to import  
 the commodities we need.

3. Regulatory stability with some  
 control over the costs of compliance  
 and monitoring - be that FSA or   
 HMRC.

4. Support through availability of  
 funding to ensure we maximise  
 the potential of our high quality     
 produce, service delivery and brands.

5. Innovation and technology to 
  increase efficiency, continue to  
 develop competitive  products,   
 and reduce the impact of inevitable  
 workforce contraction.

It does not feel, to this editor at least, 
that one government minister’s recent 
suggestion to the BBC that simply 
“growing more here and buying more 
from around the world” really covers the 
complexity of the situation! 

Nor do we feel that the, albeit very 
welcome, freezes on various duties and 
changes to business rates, announced 
in the November 2017 Budget, will have 
transformative impacts on the sector as 
a whole.

In this edition, we explore further some 
of the key themes we are working on 
with our clients, in light of the sector 
priorities outlined above, and for which 
we can provide genuine expertise:

•  Sector transactions and the   
importance of brand.

• VAT in the context of Brexit.

• Cyber security update.

•   Apprenticeship levy co-investment -  
how your business can benefit

• Innovation: our experience of R&D  
 across the food & drink supply chain.

• Funding opportunities and grants.  
 availability.

• Sector case studies.

We work with businesses and 
individuals based in, and operating 
throughout the UK and internationally, 
and the client case studies included 
in this edition focus upon the West of 
our region. We are grateful to those 
businesses who allow us to share 
their stories and are proud to do our 
part in their development, growth and 
succession planning.

As previously, I encourage readers to 
refer also to our Corporate, Farming 
Matters, Manufacturing and Hotels & 
Leisure sector newsletters - as you 
would expect there are many points of 
relevance across the sectors and, of 
course, your businesses will no doubt fit 
more than one of these descriptions.

Enjoy the newsletter and please feel free 
to contact me, another member of the 
food & drink team, or your regular/local 
PKF Francis Clark contact.

Cheers!

Nick

A very warm 
welcome to 
the Winter 
2017/18 edition 
of our food & 
drink sector 
newsletter

nick.farrant@pkf-francisclark.co.uk



Weetabix, Whitworth Dried Fruit and the West 
Cornwall Pasty Company - what do they have in 
common with Wagon Wheels and Jammie Dodgers?

Well - they all either changed ownership during 
2017 or, in the case of Jammie Dodgers and Wagon 
Wheels, are rumoured to be changing ownership.

They are all highly recognisable brands in the food & 
drink sector where brand strength is probably more 
important in terms of a successful transaction than 
in any other sector.

There are believed to be more than 1,000 food & drink businesses in the South West. Not all of these have the ambition of  
being the next Weetabix, Jammie Dodger or indeed Friska - but if you do, and believe that you have the perfect ingredients 
for a future transaction, we would be very interested in meeting you, please email: david.armstrong@pkf-francisclark.co.uk

the perfect ingredients for a successful transaction 

profile, performance and potential

From our experience there are three key ingredients contributing to brand strength.

Why are some brands more 
attractive to potential purchasers 
than others? What would increase 
the attractiveness of your business 
to a potential purchaser or help 
convince that purchaser or private 
equity investor to pay above 
market value?

The third ingredient is potential 
- or rather future financial and 
operational performance. 
Although historical financial 
performance is a good indicator 
of future performance, trade 
buyers and, probably more so, 
private equity investors, are 
looking for increasing financial 
performance. The old adage of 
private equity looking to double 
their money in three years will 
only be achieved by a business 
with the potential to undergo 
strong financial growth.

Firstly, there is profile, trying to 
sell your business to a company 
who has never heard of your 
brand is never an easy task - it 
is so much easier when the 
potential purchaser is aware of 
you. So, increase your profile 
by ‘being seen’ - whether at 
trade shows or exhibitions, 
sponsorship or charitable 
donations or by paying to have 
a more visible placing on the 
supermarket shelf.

At a recent event, Dan Germain, 
Group Head of Brand at 
Innocent Drinks, explained how 
Innocent grew their brand by 
selling their smoothies at music 
festivals, inadvertently launching 
‘World Penguin Awareness Day’ 
and putting knitted hats on their 
drinks bottles. These actions 
certainly worked as the business 
is now almost entirely owned by 
Coca Cola and is rumoured to 
be worth in excess of £300m.

So, you have been spotted - but 
what strength is there behind 
your profile? 

As an example of where all three of these ingredients combine successfully, 
we were recently involved in YFM Equity Partners, the specialist private 
equity fund manager, investing £3m into Friska, a Bristol-based chain of 
food-to-go restaurants. The funding will be used to support the roll out of 
the Friska brand into cities across the UK. 

This was a classic case of a business with sufficient profile and 
performance, combined with substantial and proven potential, attracting  
a significant investment to expand its presence and store numbers.

The second ingredient is 
performance. Performance 
is generally considered to be 
all about size - of turnover and 
maintainable profits both going 
in the right direction. However, 
performance is more than this; 
a profitable business which is 
heavily reliant upon its owners, 
with a limited product range 
and weak routes to market, 
with cash on its balance sheet 
because it has not invested 
in manufacturing capability 
will almost always be worth 
less than a business with 
lower profits but with a strong 
management team, growing 
customer base and modern 
equipment.



VAT - not such a single market anyway?

It is hard to believe that the single market has been 
in place for 24 years. Before the single market we 
were restricted in the amount of goods we could 
buy and bring back into the UK. After 1993 and  
the single market, all of a sudden we could buy  
as much beer and tobacco as we needed, as  
long as it was for private consumption. 

The days of being restricted to amounts of alcohol 
were gone, but with Brexit will these days return? 
However, if one thinks that the single market has 
led to a simpler system, this isn’t always the case. 

Since the beginning of the single market there have been fraudulent 
tax losses from the perspective of HMRC, where supplies of high 
value, low bulk goods have been sold cross border. Somewhere in 
the chain a business will recover VAT on a purchase, with the supplier 
normally disappearing without paying the VAT owed. Sometimes the 
goods themselves don’t even exist. This has been termed ‘carousel’ 
fraud.  

Businesses selling alcohol wholesale are increasingly being entered 
into a ‘continual monitoring’ regime by HMRC for this reason. This 
is where they are required to provide documentation, so that HMRC 
can verify their VAT returns on an ongoing basis to trace supply 
chains, to ensure that there are no identifiable tax losses. 

The problem is that different member states treat supplies of duty 
suspended alcohol in different ways. Even though we are in the EU,  
it is not a fully harmonised system. For example, in the UK and 
Ireland supplies of duty suspended goods in warehouse are 
disregarded for VAT purposes. However, in the Netherlands, France, 
Germany and Belgium this is NOT the case and VAT is applicable 
on supplies of duty suspended alcohol in a warehouse. This means 
that any business supplying duty suspended alcohol in warehouse 
in these countries MUST register for VAT in the member state 
concerned. 

Not only does this mean that a UK company cannot always use its 
UK VAT registration number to trade in the other member states, 
but also where there is a perceived tax loss UK companies have 
to declare acquisition tax on the purchase of goods in other EC 
countries, but are denied deduction of input tax under the ‘Facet’ 
case. This has led to some significant windfalls for HMRC; however, 
in many cases the facts aren’t the same as ‘Facet’ and we have 
successfully challenged assessments made by HMRC under this 
ruling.

When Brexit finally occurs on 29 March 2019, if there are hard 
borders, it is likely that there will be less scope for fraud of the 
kind described above, because there will be more controls on 
the movement of all goods, particularly those goods attracting 
large amounts of duty. This is also likely to translate into additional 
administration costs for businesses.

Whilst it may feel like we are returning to a pre-single market  
situation with all of its limitations, we could also end up with  
a clearer VAT system and a good trade deal in place, so may  
actually be in a better place. At least, that’s the best case scenario!



Cyber crime why your business is at risk

The apprenticeship levy co-
investment not only represents 
a significant financial saving to 
employers, but it should also help 
with staff retention as employees 
are more likely to stay with an 
employer that invests in them and 
allows them to study towards a 
professional qualification.

Businesses that do not have to 
pay the apprenticeship levy itself 
(those businesses with a wage 
bill under £3 million) can seek 
assistance from the Government 
to fund apprenticeships under ‘co-
investment’. Co-investment allows 

the employer to access funding 
from the Government to pay for 
90% of the training costs, leaving 
the employer to fund just 10%.

Given the spiralling costs of 
university education, pprenticeships 
are increasingly becoming a more 
desirable alternative than ever 
before, for potential employees, and 
with co-investment the incentive is 
now there for the employer to offer 
them.

When you consider just how 
expensive training can be, 
particularly for small and medium 
employers, to be able to put 

employees through a professional 
qualification at only 10% of 
the cost makes co-investment 
something you really need to be 
considering.

Should you have any further 
questions on the apprenticeship 
levy and co-investment, please 
contact Scott Campbell at scott.
campbell@pkf-francisclark.
co.uk or any of our specialist 
employment tax team.

The apprenticeship levy and  
co-investment

A recent Ipsos Mori survey revealed 
that nearly half of all UK businesses 
had suffered at least one cyber 
security attack in the last year. A 
particularly worrying aspect of this 
survey also found that food & drink 
businesses were less likely than 
other sectors to seek advice on 
cyber security threats, with only 39% 
seeking advice compared with 58% 
across all sectors.

Cyber attacks could include not just 
the obvious loss of financial and 
other records or cash itself, but also 
perhaps the tampering of recipes 
or disruption to production systems 
and logistics. All of these could result 
in ‘shops empty and shelves bare 
within a few days’ according to cyber 
security specialist CGI.

As a firm, PKF Francis Clark take 
the cyber security threat seriously 
and as such recently achieved the 
IASME Gold Standard rating for 
cyber security. This is one of the five 

accreditation bodies established 
by the Government to roll out the 
Cyber Essentials Scheme which 
provides a set of five controls that 
organisations can implement to 
achieve a baseline cyber security - 
boundary firewalls, internet gateways, 
secure configuration, access control, 
malware protection and patch 
management.

By achieving the Gold Standard we 
have become a certification body and 
can help other businesses achieve 
accreditation. Businesses can choose 
one of three levels of certification 
and assurance depending on their 
infrastructure and risk appetite.

For further information on what 
assistance we can offer to reduce 
the chances of your business being 
affected by cyber crime, please do 
not hesitate to contact your local 
PKF Francis Clark contact or Richard 
Wilding at richard.wilding@pkf-
francisclark.co.uk.

why it’s important to small and 
medium businesses



Oyster production

Increased life of lobsters

Orchards v hedgerows

New ways of planting

Harvesting technology

RAW  
MATERIALS

PRODUCT 
INNOVATION

MANUFACTURING 
PROCESS

Using reverse osmosis to 
regulate the fat levels in 

milk

Increased life of cream

Unrefined beer

Gluten free ready meals

Automation of  
‘handmade’ process

Use of new bacteria in 
cheese production

Devising technology of  
processes to improve  

efficiencies and  
minimise costs

Developing new  
techniques in cultivation, 

preservation and  
harvesting

Improving, re-engineering 
or adapting existing  
products’ quality, life  

or marketability

Bottling and kegging 
process

Use of waste and other 
by-products

Production line changes 
and innovation

Software systems

Research & development  
tax relief - a walk through the supply chain



MANUFACTURING 
PROCESS

PACKAGING

POST  
PRODUCTION  
INNOVATION

Pushing boundaries  
regarding the use and  

application of food

Devising technology of  
processes to improve  

efficiencies and  
minimise costs

Using new technologies to  
improve packaging options,  

use of new materials  
for the industry

Michelin starred  
development kitchens

Science of taste

Design moulds

Polymer composition for 
packaging requirements

Boxes for marketing

Bottling and kegging 
process

Use of waste and other 
by-products

Production line changes 
and innovation

Software systems

In a fast moving world innovation, and keeping ahead of the crowd, can be the difference 
between success and failure. At PKF Francis Clark we have vast experience in helping  
companies in the food and drink industry make the most of a very valuable tax relief.  
Research & development (R&D) tax relief is available where a company is pushing their  
skills and knowledge beyond ‘industry standard’. We have seen examples of this throughout 
our client base; from an annual claim for tax relief in excess of £200k for a large and long  
established food manufacturer to a cheque from HMRC for £7,000 to a pair of fishermen  
trying to keep lobsters alive out of season. 

As highlighted below, there can be innovation at every stage of the supply chain, and with  
that innovation there could be an R&D claim. There are examples of some of the claims  
we have been involved with to give you ‘food for thought’ regarding where there may be  
opportunities in your business.

PKF Francis Clark can help you make the most of this relief, as we have done in the examples 
below - a potential reduction in tax of 26 pence in every £ is something that cannot be  
overlooked. To find out more contact Katie Farley at: katie.farley@pkf-francisclark.co.uk 

Research & development  
tax relief - a walk through the supply chain



Established and growing fish commodity business

Case study
established and growing fresh commodity business

Falfish Limited is an independent Cornish family 
business which supplies UK and European retailers 
and leading seafood businesses with a wide range 
of over 50 quality, responsibly sourced, fresh and 
frozen fish and shellfish species.

The company was started in 1979 based at 
Falmouth Docks when the current Chairman, Ian 
Greet, formed Falfish with a leading Scottish fishing 
family to sell their mackerel and herring catches. 
Growing quickly in Falmouth, with a fleet of around 
40 local fishing vessels landing to Falfish, a packing 
facility at Newlyn was established.

Falfish now employs 200 staff and handles some 
12,000 tons of fish each year. It runs a fleet of eight 
articulated vehicles for collections at ports and 
delivery to customers. It also has interests in two 
fishing vessels and works directly with a number  
of vessels in the Cornish fishing fleet.

Ian Greet’s son, Mark, learnt the trade on the 
quayside during weekends and school holidays, 
giving him an invaluable grounding in how the 
industry works, before joining the family business  
in 1995.

Now managing director, he said: “We deal with 
a fresh commodity with a short life, so success 
depends on the experience of the team and 
knowledge that we collectively bring to the company.  

“We maintain quality right through the chain 
interfacing between the quayside and our 

customers and we are committed to sustainability 
and social responsibility to ensure healthy fish 
stocks for future generations.”

With a turnover of £36 million, Falfish is a significant 
employer in the South West, but still has plans for 
future growth. Ian Greet added: “We continuously 
strive for improvements across every aspect of 
our operation through investing in technology, 
sustainability, innovation and staff training.

“We have had a solid year having invested in two 
fishing vessels; one as a shareholder and the other 
acquired outright. We plan to carry on investing into 
the business. That’s our focus for the future .” 

PKF Francis Clark have provided audit, accounts, 
taxation and business advisory services since 2011. 

Partner, Giles Hutchings has worked with them 
since then and added “Falfish is a fantastic family 
business, and we have built an excellent working 
relationship with them. Alongside the compliance 
services we provide, we are very pleased to 
have been able to assist them with their recent 
investment, and, proving R&D tax relief is certainly 
not confined to the lab, a very worthwhile claim for 
the business. 

“We very much look forward to continuing our 
work with Falfish and the Greet family, helping them 
where we can to achieve their ambitions, towards 
what promises to be a very bright future.”



The Jenkins family in Plymouth 
pride themselves in creating a 
special dining experience with their 
two Plymouth restaurants. Great 
food served in a relaxed setting, 
without sittings, and cooked by 
someone with real skill and passion 
is the secret to their success. 

Rocksalt Café & Brasserie 
is located in central Plymouth, 
which the family acquired over five 
years ago and completely gutted. 
Rocksalt has built a considerable 
reputation serving both brunch 
and dinner menus as well as a very 
tempting tasting menu.

In August 2011, the family opened 
Salumi Bar & Eatery close to the 
Plymouth Pavilions. While Rocksalt 
enjoys a more evening oriented 
intimate ambience, Salumi is more 
informal, combining great food with 
a wide range of beers. 

David Jenkins is the head chef/
general manager and is responsible 
for devising their creative menus. 

He said: “What the two restaurants 
have in common is being small 
family businesses driven by a 
passion for what we do. My 
parents, Steve and Jean, first saw 
the opportunity and backed me 
to make a success of it. My wife, 
Chantel, works out front and helps 
with PR and some back office 
work.

“My dad and brother Robert did 
most of the building work and 
Robert is always on hand as  
‘Mr Fixit’. My mother is the 
backbone of the business doing 
the administration, including HR,  
and with my sister Louise, who  
also works front of house, she 
looks after the interior design  
and decoration.

“Our family values have a massive 
impact on the business. We were 
brought up to have respect for 
others, to be polite and courteous 
and this permeates through in both 
the way we treat the staff and the 
way we treat our clientele.”

David acknowledges that the 
explosion of chain restaurants 

in Plymouth has made the food 
sector very competitive, but he 
added, “Competition helps you 
develop and keep your finger on 
the pulse of what the customer 
wants and what new trends are 
emerging. 

“This is a lifestyle occupation 
which is supported by the family 
structure. You never have a day off 
mentally. The two restaurants are 
like another two kids - they keep 
you busy, they keep you up at 
night, they are very demanding but 
you’re proud of them and they are 
very rewarding.”

PKF Francis Clark Partner, 
Martin Atkins has been advising 
the business since 2015 and, 
along with his wider team, has 
helped to make the business tax 
efficient through incorporation and 

restructuring, review of the VAT 
position (including a considerable 
rebate) and making sure that all 
possible tax reliefs were considered 
during the restoration works. 

Martin Atkins commented “We 
have built up a fantastic relationship 
with David and the wider family, all 
of whom are pivotal to the success 
of the business. We have therefore 
helped them to plan for the family 
future, providing a sounding board  
and giving advice on their long term  
plans, alongside capital gains and 
inheritance tax planning for the 
individual family members.

“The Jenkins family work really 
hard, and we work closely with 
them to make sure that all of that 
hard work really pays off for them 
and for the future generations.”

Case study 
family run restaurant businesses



Case study
start up phase innovative 
manufacturer

Saltash-based PKF Francis Clark client  
Let Them Eat is a maker of gluten  
and dairy free products with a mission.  
The company’s aim is not only to improve 
on the currently available choices which 
are invariably either gluten or dairy free 
(but rarely both) and usually pretty dull and 
unappetising, but to offer truly delicious 
cakes and savoury products which the 
whole family will enjoy and not just for the 
individual who has to live with a restrictive 
diet. 

The business was started in 2014 by 
Lisa Hackett who lives with an auto-
immune disease and wanted to find 
alternative sources of gluten and dairy free 
products for herself. She found available 
products not only bland and tasteless but 
misleading with ingredient descriptions 
disguising the use of fats, salt and sugar.

She developed a small range of recipes 
and experimented by taking them to a 
farmer’s market hoping for feedback on 
their quality and price. She sold out inside 
two hours. 

It soon became clear that demand was 
outstripping the ability to supply from 
Lisa’s home, so the business moved to  
an industrial unit in Saltash.  

Orders continue to grow and the business is currently moving 5,000 units each week. Lisa said: “Our 
philosophy is very simple. We make products that people want to eat from natural ingredients with no 
artificial additives. We’re very happy where we are at the moment. We’re operating for five days a week 
with eight fantastic employees, but there is huge potential for growth.  

“I have ambitions to export. I think there are great possibilities, but we are taking it steadily learning more 
and more and thinking up new ideas as we go.  

“I’ve had great support from Environmental Health and Trading Standards. However, I hadn’t realised 
how valuable a good accountant/business adviser could be until I met with Justin Gliddon at PKF Francis 
Clark.

“Like us, Justin speaks in plain English and tells it like it is. He has really helped us understand the 
business, where it is now and where it can go in the future. His advice when we were approached by a 
potential investor/purchaser was invaluable. He works with you, not for you and is like a part of the team.”

Business Services Director, Justin Gliddon, added: “PKF Francis Clark advises Let Them Eat on tax 
issues as well as undertaking their statutory accounts and payroll. We regularly discuss funding/cash 
flow and the range of opportunities that are in the pipeline. In addition, we act as a sounding board and 
we have built a really good working relationship.

“Along with our corporate finance expert and food & drink sector specialist, Dave Armstrong, we have 
been discussing with Lisa her strategy for growth and requirements for external funding, including 
available grant funding which could help make the next big step forward.

“We are delighted to work with Lisa.  As a relatively recent start-up, Let Them Eat is a fantastic business 
with huge potential for growth and we are looking forward to helping them get to where they want to be.”



Grants
As covered in detail in the last edition 
of this newsletter, the RDPE Growth 
Programme was launched in 2017. 
Projects need to deliver ‘growth + rural 
+ jobs’. Any size business can apply, 
but priority will be given to micro, small 
and medium sized businesses. The 
grants can cover up to 40% of the 
project’s total eligible costs (Cornwall 
and Isles of Scilly up to 50%) and we 
have recently assisted a client to obtain 
an offer of grant funding under this 
scheme.

A Countryside Productivity large grant 
applicable to the food & drink sector 
has recently been released. This grant 
is aimed at improving the processing 
of primary agricultural products. It can 
be used for investment in equipment 
and machinery and constructing or 
improving buildings associated with 
processing.

LEADER funding (generally for rural, 
small businesses investing in capital 
costs and creating jobs) and the 
European Maritime and Fisheries Fund 
(six themes for applications, including 
‘support for aquaculture processing 
and marketing’) are also available for 
those businesses that fit the criteria.

Debt
A considerable number of businesses 
secure their funding from the bank. 
One recent development here for 
exporters is the imbedding of the 
UK Export Finance (UKEF) support, 
providing UK government guarantees, 
within the main high street banks’ 
offering to exporters.

In addition, we have assisted a number 
of our clients secure finance from the 
alternative finance providers - most 
notably the crowdfunding/peer to peer 
platforms. Our experience echoes the 
statistics that show a predominance 
of food & drink producers on these 
platforms - presumably as investors 
find the product and/or the proposition 
easy to understand. 

We are also working with Capitalise, a 
fintech financial broker, who are able to 
access in excess of 90 debt providers 
in the market, to find a selection of 
potentially suitable finance products. 
Funding enquires can made directly to 
Capitalise (https://capitalise.com/) or 
via ourselves.

Equity
We are looking to add to the number of 
successful pitches to Crowdcube in the 
next few months, with a proposition that 
involves an excellent quality product, a 
great brand, which is scalable. 

Last year, colleagues worked on the 
first of two fundraises for a small but 
growing restaurant chain. This involved 
equity injection from two business 
angels which also brought considerable 
management expertise and contacts to 
the table. 

The PKF Francis Clark corporate 
finance team have worked on several 
private equity raises recently and the 
feeling is that private equity is interested 
in further scalable propositions with an 
exit route in the food & drink sector.

Reward 
Crowdfunder, the rewards based 
funding platform, have announced two 
new initiatives, which leverage their 
network of contacts, to assist food & 
drink businesses. 

With ‘rewards’ crowdfunding the 
‘transaction’ entered into by the 
crowd is one for the business’ goods 
or services. So, if one considers 
the ‘crowd’ to consist of potential 
consumers (as well as ‘investors’), a 
successful crowdfunding pitch is not 
only a source of funds for that stage 
of the business’ development, but 
also helps to validate a market for the 
product or service.  

This is one of the key reasons put 
forward as to why other parties, 
funders and retailers are particularly 
interested to engage with those who 
have successfully pitched on the 
Crowdfunder platform.

The two initiatives as outlined by 
Matt Giles, Director of Commercial 
Operations at Crowdfunder, are as 
follows:
1. Santander Breakthrough 
Crowdfunder is partnering with 
Santander as part of the bank’s 
Breakthrough campaign. They will be 
running a full day masterclass aimed 
to support 50 South West based 
food & drink businesses. The event is 
designed to help businesses identify 
how crowdfunding can be an effective 
tool across several stages of a business 
life cycle from start-up proof of concept, 
to new product development (NPD) and 

customer engagement. The events will 
be taking place in 2018 (dates tbc).

2. Tesco Back It
Crowdfunder is working with Tesco to 
launch a campaign in the New Year. 
The aim of the campaign is to support 
new and existing suppliers through 
the use of crowdfunding to fund and 
develop NPD and product validation.  

We will look to share more details on 
 both of the above initiatives when 
we have them but suggest interested 
persons keep an eye on the 
Crowdfunder website.

R&D support
In addition to research and 
development tax credits, there are also 
grants and/or other business support 
for those engaged in R&D activities, 
through nationwide initiatives such as 
Innovate UK or regional initiatives such 
as Cornwall Agri-tech. We anticipate 
more regional initiatives to come on 
line in the forthcoming months. In all 
cases businesses should take advice 
regarding state aid rules if you are 
thinking of applying for grants and 
claiming R&D tax credits.

Other business support
Food & drink focused business support 
can be found at food & drink hubs 
such as ‘FoodWorks’ in Weston-Super-
Mare and the Rural Enterprise Centre 
at Royal Bath and West Showground, 
Shepton Mallet (due to open in January 
2018). 

Export for Growth is a project designed 
to provide intensive support for first 
time exporters (Export Essentials) and 
support to help existing exporters 
enter new markets (Extend your Global 
Reach). Further details on the Export for 
Growth programme can be found at: 
international@businesswest.co.uk

‘Watch this space’
As always (it seems) the funding 
landscape remains fluid so please keep 
an eye on our blog for news on new 
initiatives relevant to the food & drink 
sector.

If you are looking for a grant funding 
and/or other forms of financing for 
your project, please contact Richard 
Wadman at: richard.wadman@pkf-
francisclark.co.uk

Winter is coming  
so time for an update on funding sources
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How we can  
help businesses  
of all sizes

We can, working with our UK and International 
network colleagues, support clients in these 
increasingly complex times in the following areas:

a)  Brexit task-force and wider international   
     services.

b)  Audit and accountancy services: statutory audit,  
     accounts preparation and cloud/management 
    accounting.

c) Cyber security assurance and advisory services.

d) Corporation tax compliance and advisory        
    services. 

e) VAT and duty compliance and advice.

f)  Employment tax, benefits and apprenticeship                     
     levy advice

g) Innovation and technology tax advice

h) Energy & sustainability advisory and fundraising

i)  Corporate finance: valuation, fundraising and      
    transaction advisory services

We hope that you have found the articles of interest 
and would be delighted to discuss these, and the 
sector in general, with you.

PKF Francis Clark works with businesses of all 
sizes, from start-ups and sole graders to multi-
national groups.


